From Concept
To Chaos

Whexe creativity gets krazzy!

2025 )
Krazzy Karigar

In a world where attention
spans are short & visuals
often speak louder than
words, design 1s not just
an accessory; 1t's your
identity 1n motion.
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About Us

Unfiltexed, Axrtisanal,
Impactful

At Krazzy Karigar, design 1s not just
decoration;: it is who we are.

We are a young, dedicated team with
bold ideas and clear goals. We create
logos that feel like home, social media
feeds that bring joy, websites that
drive sales, merchandise people enjoy
wearing, and visuals that communicate
effectively.

Clarity

Innovation

Creativity

Emotion

Passion

Boldness

Krazy Ideas
Desexrve Krazzy Karigars!



Darshan

The
Krazzy

Karigar
Crew

We started Krazzy Karigar to
bring bold creativity to brands
that are trapped in dull design.
o Our mission is simple: blend
ﬁ%ﬁﬁhiﬁ$ﬁ krazzy ideas with expert-level
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Ourx
Services

Social Media
Management

Influencer
Marketing

Graphic
Design

Content
Creation

Brand Identity
Design

Video Editing &
Motion Graphics

Web content
& Strategy

Advertisements




000 We move fast but never cut corners. We balance

Ll We work shoulder-to-shoulder with you. You, i??}fljff;

we and just a shared vision.

Chassis
and Brakes

quick delivery with thoughtful care.

E quipment

W Every detail, from type to color,

supports your brand story.

Optional

Open conversations, honest timelines, Equipment

and fair pricing. No jargon, no surprises. B = BN
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BRAND OBJECTIVES

*= To build a stxong visual identity that
reflects TEDx's global standards while
celebrating the unique spirit of IPSA.

" To crxeate consistent and = To ensuxe that every
idea-dxriven designs that touchpoint evokes-
resonate with the theme innovation, clarity,
and viewexrs perspective. and professionalism.

= To deliver a memoxrable and cohesive brand
experience that amplifies voice of speakerx.




OUR APPROACH

The Vision Research-Dxiven Strategy
We stazt by grasplqg ypre We analyze trends, usexr be-
brand’'s essence — its purx-

havioxr, and design princi-
ples to foxrm a strategy that
guides every creative deci-
sion with clarity.

pose, audience, and pexrson-
ality — to build a founda-
tion that's tzxue
to your identity.

e T
Creative Design Execution Feedback & Refinement
Ouxr team blends creativity Every design goes through
with functionality — hence thoughtful feedback cycles,
creating visually compelling ensuring the final product
designs that tell your story is refined, aligned, and
with intent and minimalism. impactful.



INSTAGRAM
GRID

@tedxipsaindozxe



Apprxoch
of Design

1. Bold & Branded - Used
TEDx's red-black theme for
strong brand recall.

2. Clear Hiexraxchy -
“TICKET” and event details
are prominently placed.

3. Modexrn Touch - Added a QR
code for smart, easy access.

4. Creative Feel - Subtle
doodles reflect curiosity
and idea-sharing.




Overview ®

Reach

Reel interactions

Ad goal
Profile visits
From ad

Instagram
Analytics

Last 30 Days May 12 - Jun 10

Contant Interaction

42.2% from ads

AT

Reels interactions

Likes
Comments
Saves

Shares

Last 30 Days May 12 - Jun 10

289198

Accounts reached

96.6% from ads

0.4% 99.6%

Impressions

472,475
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Schedule 5.
aMeeting -

Email : krazzykarigar@gmail.com Phone : 92439 62901


http://cal.com/krazzykarigar

